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ABSTRACT

This research targets as the research object the participants involved in the leisure
education activities in National Chiang Kai-shek Memorial Hall owned by Ministry of
Education. It was conducted in the way of random selection on March 30, 2004. Out of
360 questionnaires issued, 329 were reclaimed.  After removing 29 invalid questionnaires
that were not completely filled, the valid questionnaires are 301. The reclaiming rate is
91.38%. The main discovery of this research: The basic information discovers that the
participants in leisure education are mainly the married wife staying at home and the
retirees with age ranging from 50 to 59 with college education and the average income
from NT$30,001 to NT$50,000. In terms of participation nature, for frequency, most of
them belong to occasional participation with two times to four times the most.  Most of
them take the bus and obtain the activity information by way of the social education
activity program. In terms of the relationship between the basic nature of the participants
and life style, there is not much difference between the opinion group with * extreme high”
interest in activities and the opinion group with “ high” interest in activities. The basic
information and individual’s participation nature for these two groups enjoy the same
nature. In terms of the relationship between the life style of the participants and their
motive, their participation motive is different with the different life styles of the leisure
education participants. In terms of the relationship between the life style of the participants
and satisfaction level, their levels of satisfaction are different with the different life styles of
the participants. The participation motive and the level of satisfaction show the positive
relevancy. It shows that the participation motive will affect the level of satisfaction.
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