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ABSTRACT

This study aims to explore the attitudes of motivation, participation frequency and
overall satisfaction of city farm participants. The motivation factors were extracted by
factor analysis, and used as the segmentation variables to segment the market. The
affecting effect of motivation and participantion frequency on overall satisfaction were
furthermore investigated. 180 usable samples were obtain from a total of 260 city farm
participants interviewed via questionnaire survey with the convenient sampling method
from April to May in 2004. Three motivation factors were extracted and named as
‘Experiencing Life', ‘Pursuing Health’ and *Social & Recreation’, and the market were
furthermore segmented into three segments named as ‘Life Enjoyer’, ‘Comprehensive
function pursuer’ and ‘ Health Pursuer’. Most respondents were satisfied the service of city
farm in general. The ‘Pursuing Health 'motivation was found being the main factor
affecting participant’s overall satisfaction. In addition, the participant frequency showed
no significant influence on overall satisfaction.
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180 1 92 51.1%
30 84  46.7%
36 20% 35 (19.4%) 20,000
84 (46.7%) 118 (65.6%) 15
142 (78.9%) 95 (52.8%)
106 (58.9%)
73 (40.6%)
1
93 51.7 10 5.6
87 48.3 30 16.7
30 13 7.2 118 65.6
30-49 57 31.7 22 12.2
50~59 60 333 15 142 78.9
60 50 27.8 15~30 31 17.2
84 46.7 30~45 5 2.8
() 61 33.9 45 2 1.1
17 9.4 2 1.1
12 6.7 1~2 6 33
6 33 3~4 38 21.1
35 19.4 5~6 39 21.7
34 18.9 95 52.8
13 7.2 106 58.9
36 20.0 13 7.2
11 6.1 47 26.1
7 39 14 7.8
14 7.8 73 40.6
22 12.2 23 12.8
8 4.4 31 17.2
20,000 84 46.7 24 13.3
20,001~40,000 49 27.2 29 16.1
40,001~60,000 31 17.2 9 5.0
60,001~80,000 11 6.1 171 95.0
80,001~100,000 3 1.7
100,000 2 1.1

164



0.80

63.668

Cronbach’s a

27.847
4734 Cronbach’s a 0.8977
22.792 3.875 Cronbach’s o 0.8619
13.029
2.215 Cronbach’s a 0.8218
2
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Scheffea2 a3 F=0.37 F=0.91 F=0.34
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b2:45 b3:60
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()
50-59 60
( )
( )
0 4
1 5
6
()
F 7.49
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F 1.015
F 2.298
1.150
F 5.100
0.603
6
T F
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1.579%* 4173 .
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20056 -0.205
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0215 -0.720
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-0.157 0514
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3384 5912
0.093 0.521 o
180 0.603* 2.802 5.100
-0.105 0717
-0.202 -1.087

* p<0.05 ** p<0.001
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