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ABSTRACT

Research depicted that destination images between repeat and prospective
visitors are different. This study explores the psychographics of Taiwanese visitors
opted for Turkey, Greece and Egypt and compares the image differences between
repeat and prospective visitors of group tours. The instruments used were Baloglu
and McCleary’s (1999) destination image formation and Plog’s (1974)
psychographics questionnaires. Data were collected in January of 2004, obtaining
434 valid questionnaires including 274 repeat and 160 prospective visitors. The
results revealed that the respondents were mostly females, well-educated, high
income, heterogeneous and held a very positive overall image of Turkey, Greece
and Egypt. Two conclusions were drawn. (1) The respondents are near allocentric
in terms of travel characteristics. (2) The psychographics, travel motivations,
information sources, affective evaluations, and overall images between repeat and
prospective visitors show no statistical differences, inconsistent with the literature.

Recommendations were made for practice and future research.

Keywords: Psychographics, destination image, travel, motivation, cognition
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PRI B SBR[ I RIS (Woodside &
Lysonski, 1989; Um& Crompton, 1990; Gartner, 1993; Baloglu & Mangaloglu, 2001) - ’Zﬁﬁl |
ifgﬁj FE& (prospective tourist) [k 7 Ei P&?ﬁwﬁ? ) ‘aéﬂﬁ EHEET 1FURY (tourism
destination) [EAEe [N Y[I[ 7 55 2 Wkt pvipl 1 5 B i ‘TF\[ S PRy > LIS
W%?ﬁﬂ]ﬁ*ﬁ#ﬂ AUl o HGeal T = (WIERE » Frohlinl e g (organlc image) ° ?FIEJ
R R OB g F’éﬁ S S o OG5 TR ¢ B
Sl [Elﬁ&ﬂéﬁif%ﬁ%%& (induced image) ; ﬁ@ﬁE‘F&iﬁﬂ[ i R g Ay s
F%E AU VYRS ORISR US4 (complex image) (Fakeye & Crornpton 1991) - %ET’Z#_%L%JQ
DA f?ﬁfﬁﬁﬁﬁ‘}%’ﬁ};&%ﬁ VRGN 95%@ (Phelps, 1986; Fakeye & Crompton, 1991;

Gartner & Shen, 1992; Gartner, 1993; Hu & Ritchie, 1993) -

W20 e B R BRI BT G I0RY A (Phelps, 1986; Chon,
1990; Ahmed, 1991; Hu & Ritchie, 1993; Dann, 1996) » | =558 Pl gl P ik 1 ey o e
oo ?ﬁfﬁﬁf; EL - 2R - I?iiﬂ . I'E]‘ i AIE G4p9 ! (Fakeye & Crompton, 1991;
Oppermann, 1997; Baloglu, 1998; Baloglu & McCleary, 1999; Kozak, Bigné¢ & Andreu, 2004;
Petrick, 2004; Shanka & Taylor, 2004; Suh & Gartner, 2004; Kozak, 2006; Rosenbaum,
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H o 'if' fefST-H #igy (Phelps, 1986; Baloglu & McCleary 1999) - Gartner (1993) 7t ERET
ORI R T WSRO % AT R S 5 o

SRES! &I**Iﬁ[ﬁkfﬁﬁ‘ﬂjﬁfb’ ?WﬁL%@fL Ty s *J*P{“* ﬁj:& (IO gy ke T [l
= garﬁ WY Eﬁ“@jﬁuglpwﬁ P R F&?E}%ﬁ;&ﬁ_@rﬁﬁw I
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(previous experience) [U¥ R SRR = {hYZH FEEE | FU EUCGIAYIN S ELIEEEEES - T*ff
[REE il UVl © 5 i > Baloglu A1 McCleary I') # G 428 it R bipale} 1y
YRGS PUER AL g S IR Sk B TRV R ﬂ‘ﬁ'ﬁﬁfﬁx{_}iﬂ
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