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Abstract

The population over 65 years old of Taiwan has been reach 7% of total population in
1993, and thus Taiwan has become the old-age societal structure defined by WHO (World
Health Organization). Correspondingly, the welfare and long-term care policy of elders is a
critical and urgent issue for government and specialists. The main purpose of this study is to
investigate the significant factors influencing living intention of long-term care institutions
under prevalent negative images about traditional sanatoriums. The research results can
provide useful and valuable suggestions for developing and planning long-term care
institutions. The demographic, lifestyle, behavior, consumer involvement variables are
considered as the main influential factors of living intention. The elders over 50 years old

living in Taipei City are selected to be population of interest, and we conducted convenience
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sampling to implement questionnaire survey. The analytical methods of empirical data include
descriptive statistic, factor analysis, cluster analysis, and chi-square test. Some important
findings are revealed in the empirical results. The significant factors influencing living
intention include the province of one's family register in demographic variables, the life styles
after moving in care center, visiting motivation, reputation, advertisement cognition in
behavior variables, and consumer involvement. Next, we conducted cluster analysis on high-
and low- intention elders. Finally, several marketing strategies concerning each cluster are

suggested to the authority.
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