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Abstract

Innovation ability is one of the basic functions of an enterprise. Based on this concept,
this study is based on employees’ view concerning the inter-relationship between the
enterprise innovation ability and the organization culture. This research adopts the public
listed electric wire & cable companies’ annual report at Year 2002 of Taiwan Stock Exchange
to collect the data. A total of 395 pieces of questionnaires were sent and 341 pieces were
collected, whereby 339 pieces were used for analysis. Both descriptive statistics and factor
analysis were used to find the major factors of the dimensions and canonical correlation
analysis to find out the effect between these dimensions. Conclusions include: 1. Innovation
spirit is still the core factor of the organization culture.2. There is a positive correlation
between innovation ability and organization culture. According to the above conclusions, we
make the following suggestions to the business management groups: 1. Through adequate
organization culture, employees are able to be inspirited for pursuing innovation in their work
life, and upgrade enterprise innovation ability. 2. Lead this conventional business to the field

of innovation by adopting the suitable organization culture.
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2002

91 (11
) 395 395

(Factor Analysis)

(Internal Consistency Analysis)

Cronbach’sa

(Validity)

(Canonical Correlation Analysis)

(Analysis of Variance)

1 11 ¥>=22.07
p =0.015 0.=0.05
G 14 10~12
2 G 10
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x’=7.85 p =0.549 a=0.05
G 2
10 339
(Consistency) (Stable) Cronbach’s
o o
(1990)
3 28 (Pre-test)
2
1
A 280 9.16% 36 9.11% 30 8.80%
B 854  27.95% 110 27.85% 109  31.96%
C 235 7.69% 30 7.60% 28 8.21%
D 223 7.30% 29 7.34% 29 8.50%
E 275 9.01% 36 9.11% 26 7.62%
F 135 4.42% 18 4.56% 17 4.99%
G 108 3.54% 14 3.54% 2 0.59%
H 209 6.84% 27 6.84% 10 2.93%
I 106 3.46% 14 3.54% 14 4.11%
J 544  17.81% 70 17.73% 65 19.06%
K 86 2.82% 11 2.78% 11 3.23%
3,055 100.00% 395 100.00% 341 100.00%
o
a<0.3
0.3 0<0.4
04 0<0.5
0.5 a<0.7
0.7 0a<0.9
a 09

(1990)
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15

15

3.29~3.86 0.75~0.97
4

3.19~3.78 0.74~0.97
5

3 Cronbach’s a

0.92 0.95

0.92 0.95
3.86 0.75
3.76 0.76
3.59 0.84
3.63 0.86
3.65 0.86
3.31 0.87
3.73 0.81
3.46 0.87
3.36 0.91
3.29 0.95
3.29 0.97
3.51 0.84
3.54 0.78
3.44 0.83
3.58 0.80
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5

3.73 0.74
3.50 0.84
3.53 0.85
3.52 0.85
3.78 0.78
3.23 0.93
3.76 0.83
3.70 0.81
3.57 0.84
3.65 0.87
3.62 0.85
3.53 0.87
3.19 0.97
3.40 0.92
3.59 0.84

1. 31 7 70.00%

2. 300 7 70.00%

3. 6 9 90.00%

4. 2002 30 60.00%

5. 36.20%

6. 77.80%

7. 31~40 47.70%

8. 7 70.00%

9. 76.40%

10. 6~15 57.80%

KMO (Kaiser-Meyer-Olkin Measure of Sampling
Adequacy)
KMO 6
KMO 7
KMO Bartlett (Bartlett test of
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Sphericity)

p
Bartlett 8

(Principal Components Factoring)

(Varimax Rotation)

Kaiser (Eigenvalue) 1 60%
(Factor Loading) 0.5
Cronbach’s « 0.6
Bartlett
(p =0.00) 9
64.15%
6.00%
6 KMO
KMO
KMO 0.5
0.5<KMO 0.6
0.6<KMO 0.7
0.7<KMO 0.8
0.8<KMO 0.9
KMO>0.9
Kaiser(1970)
7 KMO
KMO
0.95
0.94
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8 Bartlett

3453.85

105.00

0.00*

3953.20

105.00

0.00*

0.05

0.65

0.70

0.79

0.81

0.84

0.69

0.52

0.61

8.72

58.13%| 58.13%

0.92

0.81

0.77

0.63

0.61

0.62

0.62

0.57

0.90

6.00%

64.15%

0.89
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67.65%

58.30%

10

(p

=0.00)

10

Bartlett

9.35%

0.71

0.87

0.88

0.82

0.74

0.62

0.58

8.74

58.30%

58.30%

0.95

0.69

0.83

0.64

0.68

0.53

0.86

0.86

0.56

1.40

9.35%

67.65%

0.80
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11

5%

39.45%

11

0.88

39.45%

0.20

2.03%
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(Analysis of Variance) ANOVA

Kruskal-Wallis
Welch’s t

(Kruskal-Wallis test)
(Welch’s t test)

12

(2000)

12
Kruskal-Wallis  [Welch’s t test |Kruskal-Wallis [Welch’s t test

25.68 4.24

(0.00%) (0.237)

3.93 3.70

(0.14) (0.15)
22.06 23.31
(0.00%) (0.00%)
5.78 15.23
(0.00%) (0.00%)

0.00 0.03

(0.96) (0.86)
6.60 6.99
(0.00%) (0.00%)
2.80 10.52
(0.01%) (0.10)
4.52 4.45
(0.00%) (0.00%)

0.05
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