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Abstract

Global population is growing older, and the elder market becomes an important segment
gradually, especially the needs for long-term care. In Taiwan, a new model, “Continuing Care
Retirement Community (CCRC),” is proposed for the retired people. In the previous research,
there was no any variable about the services and facilities within a complete CCRC used for
segmenting the CCRC market in Taiwan. Therefore, the goals of our research are not only to
understand the types of services and facilities a complete CCRC should provide, but also to
use decision tree in finding the valid bases of market segmentation that can effectively
segment the CCRC market in Taiwan. We analyze the result and provide suggestions for the
enterprises that want to operate the CCRC business in Taiwan. We take the demographic

variables and variables about the five types of services and facilities a CCRC should provide

-61-



Vol.2, No.2, 2006

as independent variables. There are three cases for decision tree induction, for each case we
use different dependent variable. After building the tree-like prediction models, the bases of
market segmentation which are took out from the tree model must be testified by Chi-square
test and evaluated by Schiffman and Kanuk’s criteria. The results are as the follows. If “the
will to live in a CCRC” is the dependent variable, the best segmenting variables are “factors

9 ¢

effect the will to live in a CCRC (clustered),” “financial support-working,” “owned realty,”
and “monthly income.” If “factors effect the will to live in a CCRC (clustered)” is the
dependent variable, the best segmenting variables are “the will to live in a CCRC,”

9 ¢¢

“children,” “self-conducting,” “owned realty,” and “residence ownership.”
dimension of service quality is not revealed positively associated with customer loyalty.
The corporate image and relationship quality do play the mediator roles between service

quality and customer loyalty.

Keywords long-term care, continuing care retirement community, decision tree, market

segmentation, segmentation base
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