\W1.3, No.1, 2007 1-15

Resear ch on the Relationship among M anagerial Competencies, | nter national
Marketing Orientation, Coordination Mechanismsand Business Performance The

Case of Information and Electronic Industries I nvesting on China
1 2 3

(Received: Jun. 7, 2006 First Revision: Sep. 27,2006 Accepted: Jan. 4, 2007 )

2000

263
87 6 81 30.8

Abstract

The Taiwan’ s nformation electronics industry has to mainland region to establish the
factory investment intensively since 2000. With businesses, intensifying their
internationalization, how can those business firms bring their management into full play, how
can their international marketing strategies be built under an international marketing-oriented
economy, and how can their coordination mechanisms be utilized to become a mgor issue or
challenge for local information electronics industry? Not only can improve part of ther
operating deficiencies, but also can enhance their business performance significantly.

The purpose of this research is to explore the relationship between manageria
competencies, internationa marketing strategies under an international marketing-oriented
economy, ordination mechanisms, and business performance. Moreover, a questionnaire
survey has been conducted aiming at listed or OTC companies in the information and
electronic industry as samples. A total of 263 copies of questionnaires have been distributed
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randomly, of which 87 copies were responded to, however, 81 respondents were counted as
valid while 6 respondents were invalid, resulting in a valid response rate of 30.8%.The

conclusions of this research are as follows:

1. Managerial competencies, international marketing orientation, and coordination
mechanisms, in part, evidently affect business performance.

2. Along with managerial competencies and international marketing orientation
respectively, coordination mechanisms dlightly cross-affect business performance.

Keywords: managerial competency, international marketing orientation, coordination
mechanism, business performance.
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