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Abstract

The increasing activities on Internet have impacted the conventional market
segmentation variables and possibly causing some conventional segmentation variables to
become no longer suitable for the Internet environment. Since the current research on
Internet market segment variables is not detailed and complete, the aim of this research is to
use data mining methods to investigate the adaptability of the conventional segment
variables in the virtual world of the Internet and whether there are new segment variables to
adapt the change of the market structure. We focus on segmenting the online shopping
market, finding the most suitable market segment variables, and establishing new market
segmentation through decision tree techniques. In addition, we conduct statistic analysis to
determine significant segmentation bases and make a comparison of segmentation results
between decision trees and statistic methods. Finally, this study provides the online shopping

business operators some marketing aids and hence to generate profit in the Internet market.
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