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Using Fuzzy Multi-linguistic Preference to Build the Marketing Communication
Strategy Model in the Brand Life Cycle
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Abstract

In real decision environment of the marketing communication strategy, decision makers
would choose inherent linguistic preference to express subjective considerations. However,
such a multi-preference could not be considered in group decision as it would lack objectivity
for evaluating the important degree of the marketing communication tools. The purpose of
this study is to collect the linguistic data which decision makers expressed through the
subjective cognitions beyond the transformation function of concepts. The basic linguistic
term set chosen to allow an appropriate discrimination of the performance values in the
different marketing communication strategies. According to the degree of possibility of
dominance, the net performance value of the marketing communication tools could be
determined, which reducing the interference from other communication tools. In this way, the
unreasonable assumption of the fixed linguistic style ignoring the decision makers’
background, preference and cognitions can be solved through the information uniform of their
own desired d fuzzy linguistic term set.
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