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The Study of Consumer Attitude and Buying toward Advantage of
Pioneer Brand

Abstract

Scholarships said that advantage of pioneer brand produced automatic learning
effects of consumers. The purposes of this paper exploratory the advantage of pioneer
brand and followers’ based consumer toward attitude. Surveys regarding the
consumers’ attitudes toward pioneer brands and followers. Attitude be measured
include brand cognition, affective, and behavioral. Statistical methods used include
frequency distribution, chi-square test, one-tailed student’s test, pair-wise t test. The
findings of empirical result, consumer had a more favorable perceptions and attitude

of pioneer brands than follower brands.
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