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Abstract

The living environment of worldwide lives is in endangered by
over-development and toxic pollution of the increasing population on the limited
resources. From the Vienna Treaty in 1985 to Global Submit in Leo in 1992, their
purposes are to protect the globa for its sustainable development and to give al
human beings a quelity living environment. Therefore, the environment protection is
changed from the movement of a few people to worldwide activity and the industry
also is changed from conservative to active. The idea of the Green Hotel is developed
for a long time. For example, the Green Seal in America publishes the green hotel
guide, Isradl is proposing criteria for green hotel and, moreover, Canada executed the
Green Hotel Evaluation on 140 hotels in 1998. Few researches in Taiwan released that
both the managers and residents of the hotels agreed with the green hotel but it is not
successful in Taiwan. Based on this reason, this research is to study the green hotel as
an impact factor on tourists decision on choosing the accommodation and their
decision-making on the geen hotel for the government and hotel industry to extend
the Green Hotel.

Keywords: green hotel, environment protection behavior
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