2004

NSC92-2412-H-343-006-SSS
92 08 01 93 07 31

93 11 3



O O o O

X
NSC 92
2003

2004

2412
g8 1

93

O
H

343
2004

10

7

006
31

30

SSS



Electronic Bulletin Boards)

Dearing & Rogers 1996

McCombs  Shaw 1972



Funkhouser 1973)

Brosius  Kepplinger ( 1990 )

Wanta & Hu 1993

Needs for Orientation =~ McCombs & Eyal 1981 Inter-personal
Communication (Wanta & Hu 1994 Zucker,1978 Zucker (1978

Rogers & Dearing 1988

Media credibility

Rogers & Dearing, 1988; Wanta & Hu, 1994

2000

2001
1999

35 35



al.

2002

2003

— Shoemaker et al.

12

1

2004

Google

Roberts et
CNN
AOL

1989 2

3 19 110

News Story

Google

Roberts et al. 2002
2003 12 1 2004 3 20



2004

3

1

14489

1178

2004

4176

49

Spearman’s rho = 0.606, sig. < 0.000

|

Spearman’s rho = 0.740, sig. < 0.000

|

Spearman’s rho = 0.607, sig. < 0.000
< >

Spearman’s rho = 0.591, sig. < 0.000

|
Spearman’s rho = 0.593, sig. < 0.000

>



Spearman’s rho = 0.625, sig. < 0.000
>

Autoregression Analysis

2004

Brosius, H.-B., & Kepplinger, H. M. (1990). The agenda-setting function of television
news: Static and dynamic views. Communication Research, 17(2), 183-211.

Dearing, J. W., & Rogers, E. M. (1996). Agenda-Setting. Thousand Oaks, CA.: Sage
Publications.

Funkhouser, G. R. (1973). The issues of the sixties: An exploratory study in the
dynamics of public opinion. Public Opinion Quarterly, 37, 62-75.

Roberts, M., Wanta, W., & Dzwo, T.-h. (2002). Agenda Setting and Issue Salience
Online. Communication Research, 29(4), 452-465.

Rogers, E. M., & Dearing, J. W. (1988). Agenda-setting research: Where has it been?
Where is it going? In J. A. Anderson (Ed.), Communication Yearbook 11 (pp.
555-594). Newbury Park: Sage.

Shoemaker, P. J., Wanta, W., & Leggett, D. (1989). Drug coverage and public
opinion. In P. J. Shoemaker (Ed.), Communication Campaigns about Drugs:
Government, Media, and the Public (pp. 67-80). Hillsdale, NJ: Lawrence
Erlbaum Associates.

Wanta, W., & Hu, Y.-W. (1993). The agenda-setting effects of international news
coverage: An examination of differing news frames. International Journal of
Public Opinion Research, 5(3), 250-263.

Wanta, W., & Hu, Y.-W. (1994). Time-lag differences in the agenda-setting process:
An examination of five news media. International Journal of Public Opinion
Research, 6(3), 225-240.

Zucker, H. G. (1978). The variable nature of news media influence. In B. D. Ruben



(Ed.), Communication Yearbook (Vol. 2, pp. 225-240). New Brunswick: Sage

Publications.

2001

2001

2001

BBS



