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Corporate Art Patronsin Britain and Japan

Vv U
NSC 90-2420 - H- 343 - 002
2000 10 1 2002 7 31

91 10 25



NSC 90 -2420 — H- 343 - 002

90 10 1

1980

YBA(
)

Abstract

The am of the present project is to
investigate, as a socio-historical phenomenon
with both cultural and political implications,
the ever-increasing réle that corporate art
patrons have been playing since the 1980s in
contemporary British and Japanese societies.
The research will be primarily based on
first-hand material collected through visits to
British and Japanese corporations that collect
or sponsor art and interviews of the particular
members of staff concerned, as well as visits to
Japanese department store museums and
relevant people in the art worlds in both
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countries;. The analysis will draw on
appropriate contemporary discourses in the
fields of museology as well as social sciences
such as political economics, cultura sociology
and the study of business elites. By comparing
different modes, contents and functions in
corporate art patronage in Britain and Japan,
the project will aim to explore new possibilities
of studying art as a world-wide phenomenon,
and address the interrelated question of national
culture and identity from the perspective of
post-colonial discourse.
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